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Note: The Question paper is divided into three sections A, B, and C. Write Answer as per the

given instruction.
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Section-A
(Very Short Answer Type Questions)
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Note: Answer all questions. As per the nature of the question you delimit your answer in
one word, one sentence or maximum up to 30 words. Each question carries 2 marks.
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1. UTORITST 1Y T HHSTT &7
What do you know about propaganda?
2. S @ =T AreEl B 9disy |

Write different medium of Public Relations.

3. MIIRTHINE. & AT T AHS &7
What do you mean by P.R.S.1?



4, faequmg & oMU T gHSd 27

What do know about the conecept of global village?

5. € Uit | @1 e 77

What do you mean by home magazine?

6. YTl TN T Hed &7

What is impressive communication?

7. BURT A FT AR 87
What do you mean by Corporate?

8. Wi 9% | AT FAT A 22
What do you mean by feed back?

9. gRa B1fa ¥ 31U T FHsId 27

What do you know about green revolution?

10. 999D & TG SUGUT DD A 57

What are the main tools of Public Relation?

11. S9AR & fG—ha &= 4 HRIX o FHEame 87

Identify the areas where one can seek the career in the field of Mass

Communication?

12. HABCHIGH TGS A 3T T AASTT &7
What do you know about crisis Public Relations?

13.  SUROT § 3T R HqHS 27

What do you mean by motivation?

14. fIsIu= &1 3y A GRATNT H?

How will you define Advertisement?

15. fastu= & gl &1 3 i 2

What do you know about USP in Advertisement?

16. dis I 3T FT A3 27
What do know about Brand?

17. oic QIforerf=T 4 3 a7 |9 87?

What do you understand about brand positioning?

18. #mfeT e w82




What is Marketing Mix?

19. JERCTSMT R 82

What is webortising?

20. fTeg 9 MU 7 gHsid 22

What do you understand about Jingles?

21. fasmuq o SaR= w1 82

What is slogan in the advertisment?

22. fa=moE Sidl w1 82
What is advertising Copy?

23. fa=mus # fAQUAATSoIeM & YS! AL T 82

What do you mean by visualisation in advertising?

24, SEEEHES | SE W Y 9T FHS 82
What do you understand about public in Public Relation?

25. UUNTST W Y T IHS 87

what do you mean by Propaganda?

26. SIS & A~ AEIH] BT ISy |

Write different medium of Public Relation.

27. ®ORE ¥ T IR 87°
What do you mean by Corporate?

28. IIfYUROT I 3T T FHSIT 27

What do you mean by motivation?
Section-B

(Short Answer Questions)

argrwamcre;r

Note: Answer any 4 questions. Each answer should not exceed 100 words. Each question

carries 8 marks.

sle: fhegl IR 99T & 3ca¥ SIS 3T 39a 3cak H 0w aA
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. fasmos # wrsst @ AT fha AEayel 7% P |
How the words are playing an improtant role in the
advertisement.Eloborate.
. fasmoe i & oifa fd gaR @) 89 ey ?
What kind of strategy shoud be made for an advertisement?
. fasm voril & yq@ Bl 1 5?
What are the main functions of an Advertising Agency?
. TIS &R AT & il IR YHTe SIfery |
Explain the inter- relationship of culture with advertisment.
. oG & o O DD J 87
What are the main elements of writing?
. J% e T 87
What is proof correction?
. SAffeT T 87
What do you know about lobbying?
. ARR® g a1 52
What is community relation?
. SHd © fiT SURRT BII—dhI H B?
What are the print media tools available for Public Relation?

10. PMURNE SIS T T 87°

What is corporate public relation?

11. <ToRA™ ¥ T8 @Rl @ Yo FHY | B2

Since when home magazines were started in Rajasthan?

12. amuet gfte ¥ MU+ &1 A8 o1 87

In your opinion what is the importance of advertisements?

13. fasuqa & fafdy gerRi R yabrer siferv ?

Discuss different types of advertisement?

14. fIsmua & SNd T & 3R S9! SRl We Hifou ?

What are the source and use of the advertisement? Explain.



15. aifoiires fasmoe fady wed 8?2 w ST |
What is commercial advertising? Explain.

16. st & Ig9d Ud fawrd & Hag H ooq fdaR | $HIfg ?
Write your view about origin and development of
advertisement.

17. g ga @fd & ga § fsnue dodle & e & JmER
DH—DI A 87
In the era of information revolution, what is the base of
technological development of advertisements?

18. fa=imue & Hecdqul 3T PIF—bIT H &2
What are the main elements of advertisements?

19. SHEUS U4 fa5mue H @7 SfaR 2P [T |
What is the difference between Public Relation and Advertising?

20. SEOWe & YAl AHsISU 2

What is the procedure of Public Relation?
21. URME oTd § SIS & ARIH T 2 22

What were the medium of Public Relations in early stage?

22. WS bHoll B AT fas? A9 |

Public Relation is an Art or Science? Explain.

23. OEd B BRI /T 82

What are the functions of Public Relations?

24. UH FEol—e Al & ot S99 e & I e HIfT |

Explain public relations policy for a public institution.

25. fIsiUe & WHRg QAN WR YHI STy |
Eloborate the main objectives of advertisement.

26. fquoe & ygE RIGd Fa1 82%q< BT |
What are the main principles of marketing? Eloborate.
27. fasuei & forv goragie degd § B W A1y o 87




Name the media which comes under the category of electronic media for

advertisment.

28. URM® BT § SIS b HEIH RIT B 87
What were the medium of Public Relations in early stage?

29. UH ANIE® G & foIv Saawd @ i e STy |
Explain public relation policy for a public institution.

30. fa=iue & Ugg STl WR UHIeT SIfefy |
Eloborate the main objectives of advertisement.

31. fasm= & fafder yeRi R yarer siferg ?
Discuss different types of advertisement?

32. fI5od @& SId &1 & IR 6! ISUANIT e DI ?
What are the source and use of the advertisement? Explain.

Section ‘C’

(Long Answer Questions)

@Yer 3cd¥ arel W)

Note: Answer any two questions. You have to delimit your each answer maximum up to 800

words. Each question carries 16 marks.

e . fohoel I U2Al & 3cadX GISTUATIhl ITal Tcdeh 3cdl l

800 QTeal H IRITAT FAT § AP T 16 37T T g

1. T3 G B Fheldl H TS bl YHBT B Iooid DI |
Describe the role of Public Relations in the success of any
Institute.

Oor (3YdT )

Nfsar ¥ = 31 HRIX U9 R & AYrg=0 & Sa 31fd
¥l 3R fawa § =121 | S HUA BT FHIET HIFY |



There is more career opportunity in media than other
subjects. Review this statement.

2. SIS & [AHN & BIAFEH WK HIfY |

Explain the chronological development of Public Relation.

Oor 3YdT )
fiiec Aifsar ¥ IR & ATy W) e foar rfieuad &Ry |

Write your view about the career opportunity in the field of
print media.

3. SF9YS AT ATBHdl Hel, AU T AW JUY fIUR W
PHITTY ?
Public Relation is not a public service, but a business. Write your

view about this statement.

or 3YdT )
STHTD GfBAT BT g FHSMSY T UGBTI Aecd sy ?
Explain the structure and importance of Public Relation,

4. FrESiE o R dufed & G99 SRS B JfHdT B HE el
q 9IS |
What is the role of Public Relations during the crisis situation
of Public Institution, eloborate your answer with the case
study?
or (3TYdT )

T8 URAHT & UBTe & oy IMURT BT arel fdwgeil &1 fad=m
BINTT |

Analysis the motivational points behind the publication.

5. SYS UfGAT HT FwHY FHISY 9T IAGT A g8y 2
Explain the structure and importance of Public Relation.



Oor (3YdT )

ST B A= Sl & faaR 9 ==l difsg ?
Discuss in detail about wvarious dimensions of Public
Relation.

6. T SNUd & forv by ST a1l el @1 faR W guie
DI |

Describe in detail about the actions taken for an effective

Public Relation Campaign.

Oor 3YdT )

WHR H SFHD BT Sgavd, BRI YOSl AT SATITAh
gfearfad @ |
Propound the objective, working culture and importance of
Public Relation in the Government.

7. SFEYS & fAfdy SUBRT U b SUANT &l Jh-ld THSSY |
Explain about various technique and tools and their
applications in  Public Relation.

Oor (3YdT )

fafqe s Rl @ ==l ST qor qdids ugad Rigra
PT fqa=or SR |
Discuss about different principles of advertising and describe
the most preferred principle of the advertisement.

8. @HIfSis Sitaw # fasus &1 sfaegsddr gfduifad @Rd g
AMfehTe 3R 3MYFTh BreT § AU DI UTomferdl bl TSy |




Propound the importance of advertisement in our social life;
explain the ancient and modern systems of advertisement.
Oor 3YdT )

fasmo wredl &1 T BRd G fBa-fhT 9l @1 oeae @@=
EIEG
What are things that have to be keep in mind while selecting
the media for advertisement?

9. AU Bl BT 99T IR F—3M[T Bl fARITAY FATSY 2
Describe the characteristics of language and lay-out of the

advertisement copy.

or (31YdT )

fasmos s @ 282 98 &1, fo aRRerferl # smawass giam 22
What is advertising campaingn? Why and in which cicumstances it is

necessary?

10. fasimos Toi=A &1 aR|TYT < 87 ! SUAINTT Td #ge W
YT STfeTy |

Define Advertising agencey, and eloborate the importace and

utility of advertising agency.

or (3TYdT )
SIS B BT BT BIAed I BT |
Explain the chronological development of Public Relations.

11. fiic #ifswr ¥ R & favg W I o sifyarad #RU |
Write your view about the career opportunity in the field of
print media.



Oor (3YdT )
SYATFIT A9 Td &I UfGaT oMY R FHeid 22 R 3
forfay 2
What do you understand about the psychology and
purchasing process of consumers? Write your view in
detailed way.

12, fIsMU S UG SMaR—-Edr IR Uh okd faRay |
Write an article on advertising law and code of conduct for
the advertisements.



