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Note: The question paper is divided into three sewns; ‘A, ‘B, and ‘C..
Detailed instructions are given in the respectiveextions.

SECTION — ‘A’
(Long-Answer-Type Questions)

Note: Answer any two (02) questions. Each questiararries 15 marks.
[2X15=30]

1. Explain the role of marketing management in ecaic development of India.
Give a suitable examples in support of your answer.

2. Why is it necessary to understand marketingrenment? Discuss controllable
and uncontrollable marketing environment.

3. Discuss the difference between consumer maricebasiness market. Explain
the basis of segmenting consumer markets.

4. What role does marketing research play in decisiaking process of a
business? Discuss.
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SECTION - ‘B’
(Short-answer-type Questions)

Note: Answer any four (04) of the following. Lengtdi each answer must be
restricted to 250 words only. Each question caf@sarks.
[04X5 = 20]
5. Discuss any four (04) of the following;
5.1 Product Life Cycle
5.2 Concept of marketing-mix
5.3 Role and functions of distribution channels.
5.4 Distinction between ‘products’ and ‘services’.
5.5 Objectives and functions of advertising.
5.6 Marketing Research Process.
5.7 Process of setting of prices.
5.8 Distinction between a ‘brand’ and a ‘trade-mark

SECTION - ‘C’
(Objective-type Questions)

Note: All questions of this section are compuls&sch question carries 01 mark.

[01X10=10]
6. Answer the following in ‘“True’ or ‘False’;

6.1 Buying decision process starts with need-reiogn

6.2 Sales forecasting is used in selling and natanketing.

6.3 Targeting involves customer-selection.

6.4 In marketing the abbreviation CRM refers totooser Relationship Modelling.
6.5 Selectivity in channels offers additional bétseb manufacturer, such as a few
relationships to manage and less cost of intenastio
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7. Choose the correct answer option;

7.1 Selling concept concentrates on which of thieviong?
a. Buying Inertia b. Satisfying customers.
c. Customer-needs d. Quality of product

7.2 Which of the following is not a function of nketing?
a. Selling b. Transportation
c. Risk-bearing d. None of these.

7.3 Which of the following is correct about holestnarketing?
a. Employees and customers b. Company and engsoye
c. Customers and Company d. All of these.

7.4 Which of the following is the basic featuresefvices?
a. Durability b. Homogenity
c. Intangibility d. Storability

7.5 Which of the following is not the basic consaten in setting the price of a
new product?
a. Advertising policies b. Acceptance of the pretd
c. Maintaining the market d. Retaining the psofit
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THOEI0T0 / S10_MME0UH0 (Ja=T H fSatr)
(fehar wfireR)
URIETT—2012
fauorE ga=
I 9 3 He JfePaH AP : 60

qle: I8 U-UF 7 F qen 9 o @vsl # faved 7| foga Ay
arfRa wuel § v 1§ |
U — 3

(-SRI 7%

dre: fe=l &1 (02) Ul & SR IR | UAd U9 & [eTg 15 3id
feiRa €1
[2X15=30]

1. IRA & ofdie faera # fAuoH—yewr @1 qfier o e I |
30 IR B T H IUYAd IQTER0T TR DI |

2. fauo wafaRer &7 FHsET |l sawde 8?7 fiEeiy g siftaEig
fauor ugfeRor &1 T SR |
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3. SUTFIT—dToTR A ATaTRIG—aToIR & 3R BT qIISY |
SUIFIT—aToTR & fATFRNDRT B SMIRT BT Wee BT |
4. IR @ fotaa gfsar # fauom o @& 9 yfAer 87 e

B |

U — §
(Tg—SRIg U%)

e fbl AR (04) TRAT & SR DRI | FUIT IS ISR DI Dbl

250 # AT & | P U Ui (05) 3BT BT B |

5. 1 A 9 fl IR (04) BT AT DHIRTY;

5.1 IS SiId- dh |

5.2 fauor fasor &1 foar |

5.3 fIaRYT yars ATl o HdT Ud B |
5.4 ISl TAT HaATRN H 3[R |

55 fagTU" & IS UG B |

5.6 fauor =mer ufshar |

57 Jou EiRor @1 ufdear |

58 ‘FIUS TAT ‘TS—HID' H 3R |
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EUs — |
(Geafrs ueA)

Al 39 9vs ® 941 U3 I1fard B | uld U UH (01) 3B BT B |
[01X10=10]
6. T @ S} Y 3rerar e § AR

6.1 tha © foig & ufshar Mavdhdr & Tga= | URST Bl |

6.2 fashd qaigA &1 YA faha § i1 &, qor fquor § 981 |

6.3 AT & IR H UTEd BT aI= AT B |

6.4 AU & UG wferamer osmRoTH0 ‘HeiR RereMf¥g dtsfeiT
(e TR fRUvT) B Fiid R T |

6.5 TdTg ATH] H IIATHBAT FATOIHRAl bl SffaRad o™ Ue™ el
g, O PH FHI BT YeH Ud URREG FH] b HH oA |

7. T § 98 Scav-—fAdpcu &1 TIT PINT;
7.1 fapg faar = 4 9 59 w® Bfeg gar 82
3. T B H GRIT (3TT) |
9. YTEdT BT TP BT |
. DT BT AMITIHAT |
T, ITE BT Porde |
72 =1 & 9 w1 Qo &1 et T8 87
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3. A | 9. 9Tl ATT—<l ST |
. SIRg" 3BT | T 38 9 PIs A8l |

7.3 Iqy fauoq & o o= & 9 w1 Aoy 98) 2872
3. HHANT AR TS |
9. BT 3R HHANT |
. UTedh AR BT |
T 39 | ||
74 f9 # [ T QAN BT SR dleToT 27

31, fewreuq 9. Uhwudm
9. 3Fqcal . FUEugr

75 eg fuiRor ufsar # fa= § 9 w1 o faareiy fag = 27

31, fasmo= Sifet | 9. IUTET Pl bRl |
. IR BT g9 GAT | T, A 91 G |
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Q9o gaeer
A9 AT 3 e I 3+ 60
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(@rT-3cadiT Tea)
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[2X15=30]

1. 9 & 3T R & fAuoe-yeey & ffer 1 sarear fife|
3 el & FASA H IUGerd 3GTX0T FEJ HIioiv|

2. [AUUTT TATEROT T FHST FAT 3ads g2 Ao qar sfagsia
faqure gafaRor i sarEar fifFu|
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3. 3THFAT-IOIR AT SATAHTRAS-AToIR H o} l FHSSY| STHIFAT-
IO & TAHFATRIOT & IMURT FF TISC FIfG |

4. MR &1 Ao ik & faqoe e v A fAer g7 carer
HITST|

s - §
(TY-3cIT 9e)

ate: fhegl IR (04) oAl & 3ccR QAT HYAT Yedsh 3cck I hael 250
el H AT | YAF U Iid (05) 3l HT g

[04X5 = 20]
5.f% & @ fFedl I (04)Fr sarear fifaw:

5.1 3c9TE Siidel dsh|

5.2 TAUureT f&sor @1 faar|

5.3 faaRoT garg ATeAAT 1 HfReAr vd F|
5.4 ‘3cUlal’ dUr ‘qardl H A

5.5 faaueT & 32T Ud F|

5.6 fagoreT emer ufeshan|

5.7 Heg ToAuior &1 gisar)

5.8 WU’ TUT ‘¢3-ATh #H 3ec|

gus -
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(aeafass g2a)

Alc: 39 Wus & g g ey &1 cds U TS (01) 3 T B
[01X10=10]
6. % & IcaX ‘WE H¥AT ‘Iad’ H Q)

6.1 T & AU A UfhAT MaRTSAT I UgAT F URFEH gl gl

6.2 Tasha qaleTATe 1 gler fashg & gien &, dur fagore 7 =

6.3 TTeHEOT & TqIR & IgF H ITT TFATT gl

6.4 TA9ureT H 3ol FlETcaeR WOFROTHO ‘FHEex NelARIT HAisfelr
(ITeeh Ty AEIUT) I Fegfid ad g

6.5 YAlg HATLIAT F TUACHDAT [AATOTRAT T ATARFT T Y&IA HIr
g, ol A FFEHl Pl Tdotlel Td URTIRD TFdedl I HdA 9|

7. /671 # 98 3ca-fAdeq &1 99« AfST;
7.1 AT foaR e & O 5 W *fcga gar &2

. HT P H GEA (3Terey) |
. IEhT T TS AT
. TR T TR |

&. 39T IoTdcdT|

7.2 @ # O FA1 [JUUT T FRT AGT §?
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3. [ad| . AT ATAT-oF SATAT|
. Sf@e 3= g. 345 ¥ P FI

7.3 7T QU & O @0 #§ & F1 AaeT Ter g7

3. ®HART AR aAEH|
g. Fer 3R FAAn|
. JMEF 3R FFYedT|
G. ST T T

7.4 5T H @ FA1 aAI3T BT HTURET I&ToT g2

3. R&rzust §. ThEIdr
|, AT &. HUgUTIar

7.5 Fog ERor ufthar # o=t & & &1 7o fquroiy fSeg w7 82

3. e AT §. 3curesT 1 TSR]
. 9 &l dAT {&oTT| T, o1 9 (W]
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ANSWER - KEY

MBA-10/MBAH-11((Masters of Business Administration)
DIM-10(Diploma in Management)
Second Semester,Examination-2012
CP1009

Marketing Management

Q. No. 6
6.1 True
6.2 False
6.3 True
6.4 False

6.5 True

Q. No. 7
7.1 a

72 d
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7.3 d
7.4 cC

75 a
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